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MISS Pattharika THONGARSA : Influence of content marketing strategies on the
purchasing decisions of online fashion clothing by Generation Y Thesis advisor :
Nopparat Boonpienpon

This article aims to 1) examine content marketing communication factors on
online channels 2) analyze the influence of content marketing communication on the
decision to purchase fashion clothes online among Generation Y consumers. This
quantitative study uses a questionnaire on 400 sample group members, selected from
Generation Y respondents, or those born between 1981 and 2000 who had purchased
clothes online. Statistics used in data analysis were descriptive statistics such as
frequency, percentage, mean, standard deviation and then inferential statistics by using
multiple regression analysis. The study found that 1) Study Results Respondents
mostly female accounted for 56.8 percent, age about 28 — 32 years accounted for 38.5
percent, bachelor's degree or equivalent accounted for 71.5 percent, private company
employee accounted for 34.5 percent, average monthly income 15,000 - 25,000 baht
accounted for 41.8 percent. TikTok emerged as the primary online platform through
which consumers purchased fashion apparel -accounted for 29.3 percent. The most
purchased type of product was coordinated sets (two-piece sets with matching
patterns or designs) accounted for 26.5 percent. The primary factor influencing
consumers' decision to purchase fashion ‘apparel was personal style preference
accounted for 23.5 percent 2) regarding content marketing communication, the best-
scored strategy was solution-related content (Mean= 4.23), followed by entertaining or
sensational content (Mean= 4.21) and idea content (Mean = 4.18) respectively 3) the
content marketing strategy on online channels that had the highest effect on the
decision to purchase fashion clothes among Generation Y consumers was idea content
(B= 0.352), followed by educational content (= 0.051), and lastly entertaining or

sensational content (B= 0.048).
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1. woAnssuguilaa (Consumer Behavior) vunefie n1suanseanveduiazyanai
Aendedlagnsetunsldguduarusnislaenisfumaudn msidende waynsld
Audnseusnis swludensyuaunslunsdrdulefifinasenisuansoanvosusas
yara Feflmnuuandinsiueenly Tasanunsadinsizvingnssuduilaalfaindany
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a

u3lnadaiiiala (When) avlsasinanafiuilaaisde (Why lasiidiusiulunis

ey

o

Anaulage (Who) wag {uslnadeagals(How)
2. 19LUBLsTUIY (Generation Y) U8 NANAUNLAATENINT W.A. 2524-2543
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u3nsegiaue Usznauludae nszuaunisiaduled 5 4u léud dunismsewinds
JynmInn1ufesns (Problem or Need Recognition) %uﬂm,aml,mwﬁau”a
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Behavior)
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AufuazuinislaenisdumAud nandends uagn1slddudmiouinng saulud s

nszvaumslumsanaulefifinadenisiiansoonvesusiazyana daflanuunnsisiueenly
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ANNAR AuTENveUSIaAnde wasngAnssuduslaa lasunansenuunaindadeniely
wazareuen dwilvingAnssuduilaalivegad segind i wionadnsivasunias
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2. nyAnssufuslaaiendesfuUfauius (Interaction) seminteruAnauddnuas
nsnsein fudanadeunisusn fuliu A langinssuduilaedeiasinyifetiade
meluuagiiadenisuends fuilnadndulatoaud/uinisesls ogdls uasihilu
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3. weRnssun1sTeLuUTUtau (complex buying behavior) lundnsiauein Juslaadl
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4. WORNTTUNNTTOUUULEIIMIAINVaINVaNe HUSIAAUNGUas Tanan il

=

Anugseniley Ndatiedmsmandariianudidyed leendensiu nginssuniszedad

)

msasulunsiivians & Ms1zeg1naaRuaINAINTIY FaeneeInassestn

nAnuIeRInantIiu aguldan wgAnssuduilaa fe nisuansernisiilu
N3EUIUNSNEITUNYANTINNTTD n15ld nasUsedunaduaInIausnis 91nn1skaNInIy

ANUABINITHALANAN IIBIHUILAA

1.2 M3AaTeingAnssuguslnanigaans 6W1iH
6W1H ldiiiefiansanmginssuvasngutvang laglinsnsdnuinsigingfinssy
YoeULNALNTAlA9IN 7 A1a1u (6Ws 1H) tiadum 7 Ameu (70s) Wefiunginssuves
HUILAA
Philip Kotler (1977) lananal¥in msdinsnzilivsiuts ngAnssuvesusinaiu
Ay A v a Y a & a o [N Yo | a ¢
MdenserunNgIiunginssunstensenisldvesusinalagldmautielunsinsey

ieAumAnaUNgItuNgAnsINEUILAA Ao 6W1H Fausenauludme

1. Taseglunaindvune (Who is in the target market?) ludanufisdosnismsu
na1aLd e (target market) sadnwuznguil1vuny (occupants) Wnedingudivune

7179014

(3

(1) Usgnsmans (2) gllenans (3) InTnemsedndiasiesi(4) nainssumansnagns
N130a19 (4Ps) Usznaunienagnsnu nandmel 51A1 A153IRTvUlekay Nsduasy

NSAATA NN IzaNkAazNIIREUAUBIAUTINElIvaINgud Mg
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2. fuslandoarls (What does the consumer buy?) tluaufisiosnisnsuasi
fuslnadasnisiie (objects) Tnedsiifuslnndasnisie auautRiessdUssnouvonanisl
(product component) LLazﬂ’A'laJLLmﬂGiNﬁmﬁaﬂ’i’]ﬁjLL“dﬂsﬁ'u (competitive Differentiation)
lngdnagnsaundnsiuel (Product strategy) N9 (1) naaduaivan (2) 3Udnual
WANAN (3) KEnAmTinIU (4) nEnsfausiianan s (5) Aneamedndas uas(s) AnauAneng

NN (Competitive differentiation)

J

3. viluuslnAfade (Why does the consumer buy?) Wudaiudifeanisnsiu
1Y) ot & . . v ° = = v adaa a ! a &
Trguszanlunsie (objectives) lnadosinns@nwiadadeiiianinadenginssunisie
Ao (1) Jadenadnine (2) Uaduneadinuuar Tnusssy naonau (3) Jaduanzyunna

N1 USLNAT O FUA LN DAUBIANUABINITAININAIEY WAz dnIne ) Teiosdnwdadadend

NSNArBNGANIIUNITYD

a. lasfidrusulunisdndulade (Who participates in the buying?) tfufaiud

ABINITNTIVUNUIMVBINGNAY (organizations) Nilkasian15AnduladoveruSMsInedl

1%
Y

¢ v a & Y a yaa a Yo a = v
aadUsznevlunsdnduladerie d5Sy ANaviana Hdndulide wazdly

5. {uslangadlala (When does the consumer buy?) 1T uf101u7 #on15n357U
lanaluniste (occasions) Y8 UlnA (U Yr99nala Hraseule naendunanIanie

Tenaiawvseimania TudAsaes [Dudu

6. {ustnadei L (Where does the consumer buy?) W ur1aufifiaan1smsu
Fonvisaunas (outlets) NHUSIaAlUYNNM T W nsassndudn guilesiniiin nasnau

SIUVNYVDITN

7. {uslamdeagnals (How does the consumer buy?) i uraufifeIn1smIu

1%
[

& A v a & & . = '3 P &
TuRpUNIONITUIUNISIUNISARAUlALEENTe (operation) TnellasAUsznauNIsToAIL

(1) MsFusUann (2) MsAumideya (3) nsussidiunaniuden (4) msandulate (5)
ANUIANNEVEHINTTTD

v daa

anad 21959ANa (2550) namdensisgvnginssuiuilnain Wuladeniisvsna

sengAnssuduslnaiasvieulviiudnaaudfsieg vesduilaay aulsensmans
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wruauadnnIw anmdsay Wudu datuduvemginssudusiaadaldld@nw e s

nsrUIUNITHaENgANSSUNRUSInAkanseanuil uwadITnluisavg nduslaadingfinssy

9 Y

[

WAATUAIE P91

1) panafelas? (Who)

2) aanedoarls? (What)

3) panadeluvila? (Why)

8) lpsildusanlunste? (Whom)
5) mandeseisla? (How)

6) nandeiiioln? (When)

7) manedeandiluu? (Where)

313300 @330 (2550) nanfanasiwasinginssuguiiaaliindunsfunvse
mﬁ%’aLf“ﬁ'mﬁquﬁﬂismms?gaLLazmﬂSﬁmaaéﬁim ielnsuisdnuasngiinssunisde
waznslivesuslae Fedmouildavinndvuanagnsnsmemainiiiensuauesinmuii
wouavesffuilnaladgramnzay Inssidauitltlunisfumanvaznginssuguilan fo
6Ws waz 1H lewn Who?, What?, When?, Where?, How? wag Why? \fi afumisineu 7
U585 %38 70s bokA Occupants, Objects, Objectives, Organizations, Occasions, Outlets

ae Operations

NnuAnLaznguiannsaasuldimginssuvesiuslng Ao dsiinszdusiliiin
audean1sauiliiAnnisdadula Inefidadeiionaidvswadonsdnalase wu Jade
MIPNUIAUTITH YA InInen saludadnladnuaenginssuvesuilnaainnsinsey
7 @0 (6Ws 1H) Liledum 7 dmeu (70s) FsanunsntlUldusslomilunmsiluesnuuy

Toranuluiuvasuniy neItusemginssumslddessulatveiusina
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AaTeingRnssuguslaa 6W1H

AIEN Who What Why Whom When where

Philip Kotler (1977)

NN LEnala (2550)

qUsyaun lwevgy (2550)
A329304 1e33nLd (2550)

giml A3U5uas uwazn1wn
dung (2552)

flaens 23nNaangd uazwsiing
dulangaily (2553)

UiAn 13umn (2553)

sungm Tufziug (2554)

Yy ainslng (2554)

AN NEA NN

NN X X

AN NEANEANE

NN X

1 : asUlngdIdENANINUNINISTTUNTTY

AN NEANE VRN

A N VR NN

AN NEA NI

ANER NI NI

a ad A o s o ¢
2. hUIAA VIE]'H{]VILﬂEJ’JﬂULLWaGIWEJiSﬂ‘L!ﬂ']5ﬁ§)ﬁ']5ﬂ"li(§lﬁ"lﬂ§)'e)ﬂ13u

2.1 ArdlgunazANNnuIe

Y]

=3

AN NEA NN

AN N NI N

ANEEENEANEANEN

ANENENEEN

M. L. Katz & C. Shapiro (1994) unanwasuAdvia Kuruded s viuasunansyny
3oty BalauldauunannesuAdviadiuiuein asdwmaliiinduyusiedldnuanas uay
Uselgvdsog ldnuiiudu endleg 199y induiugldeu Facebook lLTUAUN U B

A luzanas uage lduasiionly Facebook Liiuduliiasainainsadeansiugdldanu

[
¥ =

a v a - v ¢ o v
AUB u"‘]‘l@llr]ﬂllf]ﬂ I@EJLU?EJULV@J@HIVWF‘TWW ﬁqﬂuﬂﬂaﬁqmqiﬂmﬂﬂﬂﬂUﬁiaUVL@M']ﬂGUU

nauszlevivosldoniintuduauaidu lunddmnisiseniinanssnuin3edi en1enss

(Direct network effects) UanNa1NT U1ILNAANDS UARTASINBLALAANANTLNULAS DU Y
4983 (Indirect network effects) 19U MnTUIUFLYL Facebook WinAuinn1snanuay

Unlawanazidunld Facebook inunuiiosainyiglviiifgnanlauingsiu

How

AN NEA NN

AN N NI N
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£% =

Ao wiudeoy (2556) MAlALUIAATIT N1IARIAATVTANNNEET N15VIINITARINNIY
Foamaidviariiofndetuguilan lastmdnnmsnarmfuluefnuiussgndld usemiivin
msnaneeulatazinsiaszydiglivinlinsungAnssunisdeansiugnanduseyaaa
ieliiannisnsdaaiududuazuinsliungnamedaly lenssfuaiudosnisves
AUSLAA wazdnnsAuYueg1aiusEanEam

nsnaineoulal 1ud sdndudmivnisdvisuazuinisgalui desende
uwanosugUnsalnnmideulesdumesidn ilesnsnimazanliiunisdvieesulad

Ingliveamnsdednueaulasineg Yigmeuniteyaiusudnouguslaafnaulate

'
a o A

Nurasdnniseatneeulal Nlgvemndiiaiedeaisiugnan svdesmads

v v [y

Ufduiusiugne 5 ege Aelull

1. MSL¥aUse (Connections) WaLULUAISNIHDANITIINNIINUNS 1L YD IN9

v

aa 1 o aal q A Yo a § & 2/ a [y 1
Advia 1wy nmsvinialeladl waldresmedumesilnasianisionlesiugnen

2. MIUFAUUS (Conversations) asnufaunusiuguilaalunguitmanesldduen
LazUsN1s lngondein3asdadeuuungy (Focus Group) Yualngjiioiseusnginssuves
HUILAA

3. M37AUATN (Co-Creation) WUsUuTBALUIARNTIINININITAAIAIINYBINIIAIGY
iy @01dunsAnY nileny 1n3vnts usenaunts iieusulsametianisnainseulatl
Tviuade nsaiuAUABINTsaIanTasEuslan

4. v E-Commerces @31953UURZN31 Wsensdadouuntiules wsoasduaiuu
< ¢ o & ¢ ) < ) 2 v
Auleansesiunisteviseeulatiniugesneuy 1wy Amazon, Lazada, Shopee 1Jusiu

5. @3139%u% (Community) 1@ouledanusunriun3atedanueaulatl v1s Facebook

lae Social Media ‘5146]

a v ¢ A =

A3TpasUladn unanesulunisdeansnismaineoulald Ae denarafviinindg

q

L]

waniasudsniyarisenitanguanegiaiovassaululy ufldnuuuaiviaunannesuds
anusaviinsuanasuduAinien1suinig deyasieg saufianisuanideutdunsiedu

nsassyarbiiungudusianegsdoevilaingy
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2.2 unaavlasulumsiieaisnisnatnsaulal
Wandee (2018) Facebook tHuunannasuivinligldanunsofinsedeasuaz i
Aanssulafanssunilesiugld Facebook Auduqld lddnzilunismsUsziuniunaulubed

v o 1

auls ansausvng Weusenisdeansvesaulugadagiu wiliinudeya Suruiniansvse

Y

wustuessn 9 diude lnsyarawazianisanunsoasisreanisnfeanistwedls wedu

Wudmiudearsiungugnan Tun1sussnduiusianssuniinisnain @auautoyanie o

W303UANARTILIINGNA

Smith (2012) TikTok uunanesaledeaiifefidunisadruasussinledus Tng
Jldanunsnatenduialefisiauaynauiunazaiisassason sidinas dase uazieming
#9 LiteansIARY, Tinme, NS, Waieas1eney Tusuuuuilansmnuaynauny
Tuthsnanduq viliduiidesanlunguldvilan Tnewmgndudlifiueutufiuas

A519a55A.

Kapoor (2018) YouTube tduuwanosunisutsduiflossulaui oyginliyly
aunsasnlnan, g, WS, wazuanInuAnunEInuIAlonis lnedaunainnalgves
& = S v a = Y o yoA 0o v & aa Y]
\WomiiATounguUItuiie, n1ssewus, wasnatnvaluiitedus vilvdundesuluialan
& ' = a o a voa a o ) Y o = 1%
YouTube +JUdIUNLIUBIUsEYN Google LLa:zLﬂﬁimimimamiwﬂ%miﬂ,Imamwsﬂmmﬂ

T2WULALLUTUA

PN sdeyanediureminisdearsnisnainesulal wuin Fenldlunisdeans

mIna1aruteveeulaliludiudiAglunisidiasiusian asuilomguanzaudiu

a

AUSlnA M903AUsENaUAIN 21w wazileniidesnisuiausludaingudivueg nsvi
Aanssulugeamaunanvesueeula Aildudwmdnvihliguilaaaunsadifeldie nenis
a ' A o &l v X ¢ a

Foansnnunslawavesdedinuaaulaufauisoasi@ulalurainatsunasnasy a1y

wwdnina (Facebook Page) gy (Youtube) wazhnsion (TikTok) sy
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3. LUIAA NENINEINUNITUUIYINDIYNIBLAUBLITYY

3.1 AMNYNLAZAIINNRUY

WuLLeLsty Ao Nsuuinguaueanidugus nuYieiy wse 91981y vesaud My

o
(% IS

aadnslutagiuiiu sviinsuvminnuesniduaumersduld 3 wuwwesdufewinnungy
Baby Boomers Winaungsl Generation X LagNINIUNEGLauUeLstuIg (Generation Y)
lagn1suusaeizvesntdnaunguauiuastustuivannalsunAndadslulivuifnale

wwIAANTasanInuaYede wazsyadnansusvaIntnunguauueLstueiliedns

ONABILAYATUNIUNUAYINAN WY

W dauglnaa (2552) alinnunanglidn ety v nauAuIusIINT
a [ d 3 L | ¥ ¥ [ € v 1
Wiy duszaunisalannvnnsalvs eaninuingouad 18U wazUsvaunisalaingd

nolviinenanualluriAuaitazngAnssuTILulungUANIUTIIATI IR ITY

NANA NSLA18UDY (2555) IAtAAunt 18137 1L ULSTU NUNEDS LUIAAT WU

anvaersongAnssuvesyanalaeltiiouly Wewiannldesuieusingnisalgindwse
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