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651220045 : Major TOURISM, HOTEL AND EVENT MANAGEMENT
Keyword : Mixed Marketing Factors, Concert Participation Decision

MR. Piyawat ANGSANAWASIN : THE STUDY ON FACTORS INFLUENCING GENERATION Z’S ATTENDING AT
K-POP (K ARTIST) CONCERTS Thesis advisor : Assistant Professor Nopparat Boonpienpon, Ph.D.

This research aims to 1) investigate the behavior of Generation Z concertgoers attending Korean artist
concerts, 2) examine the decision-making process regarding attendance at these concerts, and 3) identify the
factors influencing Generation Z’s attendance at Korean artist concerts. The study’s sample comprises 400
Generation Z individuals who attended Korean artist concerts. The research tools included 1) a personal
information questionnaire, 2) a behavioral questionnaire regarding concert attendance, and 3) a questionnaire on
the marketing mix factors (7P) relevant to Generation Z. Data analysis employed descriptive statistics, including

frequency, percentage, mean, standard deviation, and multiple regression analysis.

The findings indicate that the personal factors influencing Generation Z’s attendance at Korean artist
concerts revealed that most respondents were female (298 individuals), aged 21 (68 individuals), with an income
of 10,001 - 20,000 THB (157 individuals), a bachelor’s degree (358 individuals), employed in the private sector
(153 individuals), and single (394 individuals).

Regarding the behavior of Generation-Z concertgoers, it was found that 188 individuals prioritized
convenience in transportation, 159 preferred spending their free time on social media, 234 appreciated the
artists’ friendliness (58.6%), 137 highly valued the artists’ dance skills, 203 attended 2-3 times, 152 chose to pay

in cash, and the majority attended concerts on Saturdays (235 individuals).

Regarding the 7P marketing mix factors influencing Generation Z concertgoers, the findings showed
that the overall product factor (X =4.22, S.D. = 0.61) was rated very high. The price factor (X = 4.1, S.D. = 0.94)
was also rated high, the place factor (X = 3.81, S.D. = 0.73) was rated high, and the promotion factor (X = 3.99,
S.D. = 1.24) was rated high. The people factor (X = 4.30, S.D. = 0.87), process factor (X = 4.31, S.D. = 0.83), and

physical evidence factor (X = 4.28, S.D.=.1.05) were all rated very high.

Regarding the decision-making process for attending Korean artist concerts, the awareness of need
factor (X = 4.02, S.D. = 0.95) was rated high, the information search factor (X = 4.08, S.D. = 1.02) was rated high,
and the evaluation of alternatives factor (X = 4.01, S.D. = 1.01) was rated high. Post-purchase behavior (X = 4.23,

S.D. = 0.88) was rated very high, and the purchase decision factor (X = 3.49, S.D. = 1.18) was rated high.

The multiple regression analysis revealed that the relationship between the seven marketing mix
factors and Generation Z’s attendance at Korean artist concerts significantly influenced their decision to attend.

Specifically, the product, place, and people factors were statistically significant at the 0.05 level.
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NULAAIIIRDIUTTNOUMBTILIUNANE & HETIALETNITDLAUDUUZ Y
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Papalia, Olds, uazFeldman (2008) na1inauluelsiu 7 iunguauiigniFens
The Homelanders intulutsfianszeinilddernssnssanuiunasuiannniansy
mnwndunguauuusniiAiatuluanisud 21 wage1agnidendt Net Generation 3o
iGen Ifnszifinimaniaglisdnlaniusmndumedidn vielnsdwiflofouasiintiuun
yiunansUseLfiy medsan end Jamsiaiiunisdainden nsgeydennuvainatenis
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A 1
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5. ldwauides (Rise averse)
6. lsun1sundes (Protected)
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1. AnuFoINIswuUianelasiudl (Instant gratification)

2. auladuAusnsniianuutantul (Preference of Unique products)

o w [y a

3. TmudAyiuasesssu (Primacy of Ethics)

o

4. lnauAkaznsentindenuasla (Authenticity)

v aan o
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4. wuIAAUAAIUNFUNINITAAA (TP)

Kotler (1984) na1an1saaInluusaau (Traditional Marketing) 1unisnann

1 v A 14 L%

lusgAuusndgasanunevanAenisaseauaseninlunsdua (brands) wuufitaggaii

9 9
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Tngfifuumiensdusznauvesdiunainianisnan (@P) azidudinseduniodus
VIN5RAR Tinsenusenszuunsinaulatalseneuluse

1. Product (Wanfaush) Armistrong and Kotler (2009) nan1in Wudafiaueuieds
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a v (3 a

A O i Y v v A % ¢ Y a o ¢
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UIn1sAuiuRundneld Ined aigds unlnyad (2554) na1vin simdesmunzauiudLmig

NINTUTUTBIAUA Az A5 19 IS TuB U AR T NN EL
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4. Promotion (N15@a@5un15918) Etzel, walker and Stanton (2007) nanyindu
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Lﬂi@\‘ill@ﬂ'ﬁﬂ@a'ﬁL‘W@aiqﬂﬂqqﬂwai‘ﬂmamiqau@qﬁia‘Uiﬂqi NIDAIMUAR Vﬁ@@]@uﬂﬂai@ﬂisﬂ

a 1

wsegslaliiinadudenis wieioeununssdlundndnelaga1nitazidninase
Ve A a & = v a ¢ Av & a
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ANATIANUNINAIYNITTD
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a

¥8an19n138 M8 (Place or Distribution) Wudsiidnnismaindndusosdamdon
wanSauslitinnumdenlunisdndming iesnnuandeifisinisdmingegnaunsnansuay
ﬁm’mdﬂ81%’131/1’16??@&1'@1}4@1%’1%53Lﬁu%ﬂﬁu‘ﬁm FNUTLANVDIYDIMNTI MY
dwmaronssuinmwativesmdnfusitdmanonisinaulateveuilaa

nsdaaiun1snain (Promotion) Wudsildwasenisiaduladovesuilnelned
fuilarenalssudnansaninnsnaadidaniitensedulyiguslaannuisdamuaziaue
nAnSnusfiasatewilam lnsulseendu il

1. nslawaun (Advertising) Aonisdeansiivianisuinauednaisddialddnslne
Aeafuwdndud uinisvieanuAnuoesdng dnagnslunislavanliun nagndnng
a¥eassAaulawa (Creative Stratesy) Waggnsisnaslannid (Advertising) ﬁunaqwﬁ‘ﬁa
(Media Management)

2. mslniina1uuig (Personal Selling) Aenisdeanssznitayana ({a10)
fuyaaa ({70) ilelunisydlanieriliiAneudn a sngduiufuslaafidunguitmane
TAnnsdinaulate viemaeusnielaemhenuing Mwihieuazadsauduiusia
fugfuslaadeiinagnslaud nagns nswelasldmdnem (Personal Selling Strategy) Aunns
USMITUUIUUYY (Salesforce Management)

3. M3daEsUnIwY (Seles Promotion) fie msdeansiifiidmanelunisyilsin
nsueluviuit Tngnaslilawanuazgmsuelnglininnumaduniosdeiionssdulmin
arwaula navaaed ddlugmadndulatevesfusloa Gsmsduaiunisoied 3 Unuy
louA 1) msdaasunisviesgiuiian 2) nasdaaiunisvesgaunans 3) n1sduasunig
Ygsfafintinay

=

4. n1sliU1ia1suagn15UsEu dunus (Publicity and Public Relations) Ao

'
aaa

A998 UTUNSED AT DLEUBVINYINUNAAN UNUIBUS NS OAS 1T AUARN A LAY

o

a

duasunwdnuallvesdns WiAafundulanguvilsinunsdenszanoides viodedeiu
Tngilidearldane QumafoRaeenaiieliane)

5. 1197819919059 (Direct Marketing or Direct Response Marketing) Hunns
deansitnnsnainldlunisduaiundn fusdundudvunefielfiinnisnevauss

(Response) lngnsaganasenfedoyaresuilnaiiievinisdeans
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6. nslawulviinnisneuaueslnense (Direct Response Advertising) Ae
msdeasiidunislavanlifuge gils viodun 1Ransnevausindu Tnsldanvane
N9AT3 11303559 9 1y Ing Tnsvim] Snoans (Dudu

7. nMsna1ansenslawaLUUdeNnse (Online Advertising) 3en1smannrude
318nsaiingd (Electronic Marketing or E-Marketing) Aan1sdeansiieduasuniseie
HARAIINTOUINT HIUNTIRIBANUUTEUUAS BT 8RBT IAB ST 0D UMD ILTN

gNITIN ITTUINYE (2548) NE1237 AIUUTTAUNNNIINAINAIMTUTIAIUINNT
Usznaude 7 Usens (e 7P) sereluil

1. wdnsnuat (Product) manedy n1sfinnsaifsafiundasdmuaiu3nig agdesfiansm
DIVBUIUAYDIUINT AMAINYBINITUIAIT sfutuLBINIsUINIT nAUd anennsuinis
NM55UUTEAU HagN1TUINITNAINITUIY

2. 911 (Price) ®u1809. N15NITUIAIUTIANIZFHITINDITEAUITIAT dUan
Ruthewde Aunenih uazeulunsthsedu

3. madading (Place) v Ainsvesgliuinng amnusindelunisdiis uay
sdannshnsedeans ﬁﬂﬁ?wdaamqmﬁm?mmaﬁqLﬂuﬂﬁaﬁwﬁmmmiLfﬁﬁamsu%ms
anene

4. N13d9L@3UN15918 (Promotion) Mu18fia N19aaLE3NN1IRAIN NANTIUNITVIETAY
YAAA LLangLLU‘USuﬁ’jﬂmqmsqLLasmqé’ammu%a WUNTUSEYIEURUS

5. UAans (People) 98ATAUAGY 2 Useiau

5.1 Wughmhinanusnns Mesdndusiuims adennuduiusiugni
5.2 AnudIussEinegnA1neny

6. NT2UIUNIT (Process) BuIBDI ASEUIUNITIUNITAILBUUTNITHAIIUE ALY

A [ L3

wWuieiuemsneinsuywd fudigliuinsesiinnuaulaguagndiegisfinldaunse
LLﬁ’ﬂzgmqﬂﬁﬂé’ﬁy’wm

7. anwaueN1an1801N (Physical Evidence) nueds dnwagniesnienindu
duvszneviidinadonsdndulavesgnii dalvgjasidu nsadaninunden msais
U58INANTSIREN1YE was wazideaneluiu

nsoms wuela (2549) nanvinduUszanmanInan Ae winAndilundnlunis
finsandulsneuiiddyilonauaussnanetnaumnzas tneiEuangsiadesiudn e
\auogndn n1seesiafivanzay $35iludsgnéegnediussaninmuasiitnisdearsiiie

insusgnduius waslfgaliinnisgemenisdaaunisnaia
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A37950 183501 (2552) nanndulszaunian1snann (Marketing Mix: 4P) e
AakUsnienisaataiiniuaula gannisnatnavldsiuduiieaussainuianalan

naudmneg eadl

¥

1. ndnsiouat (Product) visngiis dsfilauenglaggsnaliieausIniufednIsvedgnm

a

YV =2 a L o/-dl a o A 1 ¥ L 6 =2 ¥ a ¥
Trnanelandn g Nausvivanaaziidanunseluinle ndnduandaussnauliaie duan

(% 6

U3INTT ANAR anUN wazesAnIvseuAna NanduYReliUselevd dyar luaienives

Y

anAndevziinaviliunenansineila

2. 9181 (Price) nunefia yaAmdndueituguvesdiabtu sianduduyu (Cost) vos

a (% ¢

gnA1 JuslnAaziUTeuliisuseninayanl (Value) nanduainusian (Price) nan sty
D1UAAININNINTIANNAEFARNEULAT

Y

3. N159RMUY (Place) NuN8De 1ASIAS 19989909119 TIUTENBUMIEEDITULAY
Aanssu M BLAABUENUNAR N MALATUINITIINBIANSLUEIWANR wazan 1 TUNUINARN N
sondnatalvung Ae d@niduniseaie dwfnssuduianssunvielunisnszatedu

USZNOUME NISVUA NITARIAUAT LaziAUSNEIAUAIAIAAT

J =)

4. n13d1a3uNI5UE (Promotion) nu18de nasAnsdedealsingnuteyanis

N130aIAsENINEVIeiudde tieasisiduaRLATNgANTIUNIITE N1TAAsedea15013 1Y

WINMUYIN1518 (Personal Selling) kazni1sinsnedeansiagldde (Non personal Selling)

a A

deMvausInIINfoINITVetgnAldliad 4 Usenis Ao wdndmal 511 n153ndaniig
nsdadsun1snann ve 4 Usenrsazhesaennaetluliludaniufeidu eliauss

ANNABINTYRIRUIIaalaagsnaundy Jadudiunaunienisnaiang 4 auliaaudAgyi

' 1%
1% a Y a a =

Prwatvayuligninduivszauanudisalunisdimiiedudiindatu lnemnvinidade
Frlaluudragiliauidudosnimiodaisuquisiudifidummunluiiomann
fitagiuidlinagnslunsutstunnma itelfinssunudeanis vesfuilan siludan
nsfmuwdafusiliiiaula nisuiunauasdoauaiionsedudde nisdaniteana
FmnenszarsAuduiieduilnatenldazainuarirefian naenaudalsunsuduaiu
MIAAIA BN LAN LN LaY LazRINTTIAg 9 TatlielWEud e duauiiiddedentou

o

dndulatereou wagilugniadugnéusedndmmadenisiiideduluounandanagnsnig
AnaulaveieIAng fe 4P

Aden waw3sna (Lovelock; and wirtz. 2011) Na1771 @UUTEANNAIIAAN
Usznaudne 7p Sl

1. wansinua (Product) laun n1slviusnisgatauasnmsliuinisiasy
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2. 9181 (Price) lufmuanagnssianlugsiadnluseinuddydudeyans 3
su 1A funu sliuing uaznisudedy Tnslamesiadesiinnumanzaniunnmd
Tusng

3. anufinsdndimineg (Place)

4. Mydasun1sind1nuie (Promotion) Useanidu 2 Uszuam

4.1 msdeasiuguilaa (Communication with Consumer) i nslvidayariu
fuslnn uaznsadmuduiudiuduslan weliAnmstousedisioiios

4.2 Msapansneglu (Internal Communication) NMs@eansneluserng

Y
=

dealvniinaulussdnsinnudilasavdsaliinnsusnisunguslaalange

5. yanans (People) yanansdurhladdyuesgsna esnnisazdnduaanin
nsliUinsiudueguguslag

6. N3¥UIUNTT (Process) Alu3nasdniusdesoenuuunssuiun1snisuinisiid
AsINzaN WelvnTUiNsTaNTIng gndedusugt uavainae

7. a0WAdeMINIENIN (Physical Environment) Usgnouluseingasuesdi
FuslnAunuUInNg WY NIRLAsanIuT Jeanimndoudieg azviliguilaaiin
ANUUsEIIula

a v oa

M3 AUAATEY (2558) Nd13371 NENRTIFEWYTEAUNIINTAAN TpUsENaunIe
1) sunansiauet (Product) 2) 3181 (Price) 3) N133ndmilneg (Place) 4) Msdaasun1snain
(Promotion) 5) yAAa (People) 6) NS8UIUNIT (Process) way 7) FNYAENIINIYAN
(Physical Evidence)

Taunul Anduii (2554) nan21d1uUse@un19n15nane (Marketing Mix: 4P)
JuinTesilonenisnaiaiiieviliginaussagaUszasd Usznaudie nandmue 11a7
N5INWMUY NITAUETUNITHAN

1. wandinuel (Product) e iilaueu1elaugsna enauauaInILABINITves

2. 5901 (Price) vneds S1uiuluniedsdu o Asndudesineiiiondn s
v o 1 ) 1 1Y LY a v A a 1%
3. M39RIINUNE (Place) Wureimne Usznaumsaniiuuazianssuldivenaoudie
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We S.D. wnu- AU dysuNngIY
S X2 UNU  NATINYNNUAUDIAL LUULAREFILNN1RIEDY

XU NASILYBIALLUUNIRUAENAIRIED
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$ovav38.25 599831 dwnuIe 91U 112 au Andudeas 28.1 e uTnsARnnse
Unandn 91uiu 78 au Anufovay 19.5 uazanving lowldur1usuiAg 919U 57 AU
Anluseaz14.3 auadu

sufilunmsdiivueowdses wudnnfigade Suiand dwau 237 au Aadusosay
59.25 5098911 Jupnfind 41w 119 au Anidusesas 29.8 Fungatindngne S1uu 26 AY
Anlufesar 6.5 Tua1suazaniing 99U 26 Al Andusesazd.0 JuAns w15 o19ingd

° a & v o o ° a & v o w
U 1 AU ARLJUSRERY 3 LLagﬁjﬂ‘V]']EJ IUBUE IUIUAU 1AndUsPEas.3 NUANAU

HaN15AATIZYNINIngUszaRd 2 nasandulanisdivunaudsnfatuniniaves
NN RUUBLIYY Z

aaudl 3 wuudauanungafiunisandulanisdivunsudsnfaluinivivaingy
RUUBLIYTY Z

Usgnousme 1).1155U3AUARINTT 2) Mskarnateya 3) n1susziliuniden

4) Mssinauladio wag 5) WaANTINREITD



a9

A15797 7 waneAade 0 drudsauuninsgiu (5.0.) mswlanumng nsdnaulanis

WvLARULATARA TN MEYDINGY LauLUBLITY Z

Anade | dudosun | n1suda
U8 JaAnIu X VNI | ALY
(S.D.)
1 ASETRUNDIANNADINTS
1| vihwudesmsvuneuwdsnvesdaliufidodes 3.69 1.03 1N
2 | MumsensAatulienanwallanizey 4.15 93 170
3| MudeinsAaulianulanAuAIUANTLARS 4.22 .88 1nitgn
39U 4.02 .95 un
2 nmsuarmdoya
4 | inuliteyanisiinvuneudinanUsyaunisal | 4.44 89 1Nl
YDIVINULDS
5 | vihuAumdeyavesnewdsnainnisasunil B3 | 3.69 1.15 1N
Uszaunisal
6 | YMUAUMMYENAYRIRBUEININVIATE IS 4.12 1.03 110
33U 4.08 1.02 Un
3 nsUsEliunIaden
7 | iudendivnaeudsadlauauduasan | 4.28 .88 1nitgn
fan
8 Vimlﬁaﬂfamamﬁ%mmﬂmmmL%aﬁamaw:i”ﬂ 4.00 1.05 110
9 | vhudensuneudsafiduunnasiiuady ey | 3.75 1.10 170
nanuany
57U 4.01 1.01 110
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M1919% 7 wansAnaie (X) ddesuuunsgiu (S.0.) n1sudaniuniiy nsanaulanis

WrHARULESAA TN INEVRINGY RULWBLITU Z (D)

Anade | dudssun [nasuda
98 YaANnNY X NI | AU
(S.D.)
4 msindulede
10 | vihusdeduladhenanngdnnuitiuszaunsel | 4.04 1.08 1N
Tun1sdnanusvanee A%y
11 [vrudaduladvunsuldsaninig | 370 1.11 110
USEdUnus lunanegde i
12 | viusnduladivunewdsaiiinisdavinde | 273 1.36 Uunans
Tawaun W wauiy Tuddn
57U 3.49 1.18 110
5 wqaniiwﬁatﬁa
13 | yihuansauenresieamdureuiuyana | 4.62 62 1nitgn
INATANSINTUNYUADULETH
14 | vhuveufamugiaaisiieifupeudsnatng | 4.07 99 170
Roiios
15 | vinufinswusihaulnddndeatudiulasves | 4.00 1.02 170
AouASATIToe L
LY 4.23 .88 mmﬁgj@

1NR15199 7 Aade (X) daudesunannsgiu (S.0) Wnerdunsdaaulanisdivy

ABULATAAaTUINIMAVDINGY WUUBETY Z lnenInsiu wudl (X =4.14, S.D. =.75)

IS a =3 K LY A a I v 1
umﬁmmmuag"lusmmﬂﬂ LANTUNUUTIEVINUIN

ANUATTUUNDIAUADINTT FATATNTILNUIN (X = 4.02, S.D. =.95) ﬁmmﬁmﬁuagj

lusgivunn denadegegaredei 4 vivudenisAatu danulanausunisians (X = 4.22

S.D. = .88) fianuAniuegluszaunniign sesawnfedeil 5 inudesnisfatufiiendnual

Wwes (X = 4.15, 5.D.=.93) fianudAniuegluseivun wazdenianadetesfianfets 6
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a

viudesnssurewdinuesfaliufidedes (X = 3.69, S.D. = 1.03) fianufaiusgluszau

110 HIUAINU

AUNITHANMITBYA LABAINTIUNUTT (X = 4.08, S.D. =1.02) danudaiuegly
Y N [ v oA = A v oA | oAy D ac
szauinn Weninsunlusedenudt danafugeganeten 4 viuldeyanisidivunauldse

INUszaunsaiveinues (X =4.44, SD. =.89) innuAndiuegluszduiniian sedam

& v oA

Aataf 6 YinuAuMYeyavesRpUFTnIINVAIe UMl kaztenilAdetesiignAate 5 vinu
Aumdeyavesnoudsnannisaeunuiivszaunisal (X = 3.69, S.D. =1.15) fianufaLiu

aglusgAuin MUa1AU

AunsUseliuniadon InenInsan wuii (X =4.01, S.D. =1.01 ) IanuAaivegly
Y A a I v VoA A A v oA | a v ad av vo
sgauin Wensanlusedenud daedvgeganeten Tvinudeniivuaeuldsailasu

ANUANANNNTER (X = 4.28, S.D. = .88.) ImuAniusgluszduuiniian sesaswfeded

8 vinwdenyuAaudsn 990 INUERT0BHAN (X = 4.00, S.D. = 1.05) AUy

14

1 Y] a a v PN a ~ | P as Ao Y] o
agluseivun uazlidadvtesiianns Uoi 9 MwdsnvuARUETANTWUINAYIUATY
fianumanvane (X =3.75, S.0. = 1.10) firAaiueglusyauuin auddiv

sunsindula®e lnenmsan wudn (X =3.49, S.0. = 1.18) fanudawiveglusziu

wn WeRiarsundusedenui danafegegaieden 10 viaudnduladvuanginmu

kY

PfivsraunsallunIsennuLmanes) Asa (X =4.04, S.D. =1.08) lianufAaiiueglusziuuin

$9989U1ABD7 11 UAAAUTIIWITLABULASATNANISUS LI UNUSHIUNA18YDIN

a & A v oA

(X =3.70, S.D. =1.11) dlmnuAniiueglusefuinn uaslinnaigdesianfaden 12 vy

q

v a

dnduladruuneudsniflinsdnvidelavan Wy wiuiu Tuud) (X = 2.73, SD. =1.36)
fiauAniueglussAuiunans A1y

ﬁquaﬂﬁwé’ﬁa TnanInsaun wudn (X =4.23, S.D. =.88 ) finnufAndiusgly
¥ anilan Weinrsuidusedenuin fdiedsgeanieded 13 vinuarunsauense ¢
femnuduvouiuyanalnddavdsnisdvureudsn (X =4.62, SD. =.62 ) fianuAnifiueg

]
1 1 I

lusgiuuniian sesaufetedn 14 nugeuinnutIaIsiigiuAsuldinag1doiiies
(X = 4.07, S.D. = .99 ) fimruAniusgluszdvuin wazlinnadelesiianfoden 15
Muinisuuziiaulnddanelnuddlesvesnsudsaiweiols (X = 4.00, S.D. = 1.02)

fianuAnviegluseAuin aud1au
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HaN15ALATIYNNTnqUsan 3 Uadeniinadenisidivanawdsnfaluinva

vaINga ULt Z

naui 4 wuudaunnanglnuladediunauniniIsnain (7P) vangy ULty Z

Usgnaunie 1) wandmue (Product) 2) 51a1 (Price) 3) n159a9111une (Place)

4) MALETUNIAATR (Promotion) 5) yAains (Privacy) 6) ns¥uIUN1s (Personalization)

Uay 7) anwaden1en1enIw (Physical Evidence)

M151991 8 Anads (X) drudosuuninggiu (5.0.) niswlannunuisdadudiunaunis

M3ea1A (7P) vanayl Lluwelstu Z

3 | Anade | d@nudeauu nsuua
U8 a0y \
x) ] WRsFIUS.D) | AN
R 414 0.75 N
Aundnsiat (Product)
1 | anudiaulavesnududfanssusiudy [ 418 87 uN
AAUUNRIIUIY 18
2 | nuneudinilnreddug) vaila 4.31 .80 1niian
3 | sUnvundilizUuuuTissns Besaula | 4.29 84 1niign
4 | Aetuiidedos mdslesunaden 3.90 117 el
eRY a.1v 0.61 ann
A1u31A" (Price)
1| sierdesiianuwinnsanaudifuauam | 4.25 1.00 1nitgn
NN
2 | ienUnsiilviienvangsian 4.22 96 1nilan
3 | andnsiianuaenndeeiuay 4.17 1.14 el
4 | sevestasdulumunneasugia 3.79 1.46 Wl
59 4.11 0.94 Wl
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n15797 8 Aady (X) daudeauuuinsgiu (5.0.) nsulannunuiedadediunaunis

M3Ra1A (7P) veangyl WUt Z (se)

y .. Anedy | dudeauy | nswda
) JaA1nU N
) WINIFIUS.D.) | ANUINY
fAun153n3viUne (Place)
1 |atu1sadednslavanedeanianazd | 3.88 1.22 110
YDINNINISAAABEDUDIUNATAIN
AADALIAN
2 | aunsoetnslalnensaingde 3.88 1.08 170
3| @UNS0TDUASHIUAILIUINAUNY 2.95 1.27 U1unand
4 | AvusnaulunistaUnsharn159158[8un WNan
. [ NS, a.57 71
YALAU AYAIN TIN5 LATUILTDDD
3734 3.82 0.73 un
N1589Le31UN15Ma1m (Promotion)
1 | FaUmsaravinddiuan 3.51 1.60 170
2 | dmsuszmduiusiiugeamnasing 9 4.33 87 WINAign
3 | ImsdueainagnInnuAaty 2.99 1.28 110
4 | dnsiihumeudsniinisligusnelda 4:11 1.19 uN
593 3.99 1.24 1170
ynans (People)
1| Aaludanuaiunsalun1ssesinn seunas | 4.78 56 WNan
Twisne
2 | AaUulinig Live finsyaneiuunuady | 4.48 73 Wnan
1 I3 [
2819 UJUNULDY
3 | dnstadadulaaneninkaziiniswan | 4.11 1.03 170
I3 & o [
agguANUBIUASU
4 | fufduiusumaegemeiios nalanaey | 3.81 1.15 Wl
WU hAZLYT
53 4.30 0.87 Wnan
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n15797 8 Aady (X) daudeauuuinsgiu (5.0.) nsulannunuiedadediunaunis

M3Ra1A (7P) veangyl WUt Z (se)

3 .. Auade | dundeauy nsuua
U8 TaAnu _
) WPSFIS.D) | AU
N3¥UUNIT (Process)
1 | snusandildfuniiule 4.34 0.83 1nilgn
2 | fundsdinsmnudeiiansen 4.23 0.87 1niign
3 | $andiluswldiinnsianaiaieadu | 444 0.76 1Nl
AUAT
4 | sduvunisdnanesidanindain| 424 0.84 mﬂ‘ﬁqm
ARSI lUTULUULAY
2 4.31 0.83 1Nl
anuwauzn19n18n N (Physical Evidence)
1 | anwidnsiuaiunsoipunialdvans [ 4.38 86 1niign
YVOIN
2 | anundenvesdseiuieninuaynan | - 4.3 1.04 1niign
wuvionin gaitanin gnaiu @udy
3| dyeyrudumesidadaudniau vn 3.87 1.48 170
30Uy
4 | ANANLAEANUNTONVRITE VUL | 4.54 82 1niign
wazszuulvl
57 4.28 1.05 1niign

M13199 8 ALade (X) drudesuuninsgiu (S.0.) Jadudunauninisnain (7P)

Tagn nsunwudn (X =4.14, S.D. =0.75 ) ﬁmmﬁmﬁuaﬂiuizﬁumﬂ

szavann Weiarsundunedenuin fidaiegegafeded 2 unsuldse

AuNdnfnet (Product) lnenmsan wudi (X =4.17, S.0. =0.61) finnudniueglu

faudelng

waula (X = 4.31, S.D. =.80 ) aufAsiuegluseivauniian sesawnfieded 3 JUwuUNT

fisUsuuiiatsaudianuaule (X = 4.29, S.0. = .84 ) daufaiiuaglusziuuiniign

999 1 AMUUAUlIveIUULNINTTUTINAUARUUMAIIUIUY 289 (X = 4.18, S.D. = .87)
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d‘ a A dd‘l

fimudaiueglussduuin wag anvinefedeoll 4 Aaluddeidss Masldsuainuiiey
(X = 3.90, S.D. =1.17) fianwAnwiuvegluszauin auaau

Aus1A1 (Price ) Tnenmsau wudi (X = 4.11, S.D. =0.94 ) anuAnmiveglusesiu

A v oA Y

un Wearsundusedenuin danafegegafieden 151aUnsdanumunzanduaiv

'
¥

AMNINYBINY (X =4.25, S.D. = 1.00 ) fianudaiiuegluszauuiniign sesawndeded

D.

setnsiliidennatssinn (X =4.22, S.D. =.96) TanudAniuaglusziumniign of 3
siUnsiiauaenndadiua (X = 4.17, S.D. =1.14 ) fiaudamiuegluszauuin uasd
Aedetosiigaretod 4 Mavestnndulunuanziasugia (X =3.79, SD. =1.46)fmu
Anviuegluszauuin muadu

FUNITINIMUY (Place) Ingnansay WUl (X = 3.81, S.D. = 0.73 ) AANUAALIY

agluszivunn Wefansuliusedenuin Iradeguaafeden 4 fdussulunistetnsuas
N139153RUATAIY d2adn 590157 kasundedie (X =4.57, S.0.= .71) fianudAaivedlu

FEAUNINNEN 50983UARTe2 (X =3.88, S.D. =1.08) fmuAnuiuegluszauuin don 1

a =

A11150%0UR T ANA18999N1 A ST INIINITANABABUNIUNFLAIN HaDAa (X =3.88,
= a =3 1 o a d‘ v a a v A r-glj 1y 1
S.D. = 1.22) fianufAnwiuetluszauinn wasildnadedesianfeden 3 aunsadetnsuiu

ANUINUNY (X =2.95, S.D. =1.27) ﬁm’mﬁmLﬁuagﬂuszﬁwmﬂmq AUANU

AuUNNSEILASHNISRaR (Promotion) IgnINsId wuI1 (X =3.99, S.D. = 1.24)

'
= ¥ =

finuAainegluszavuin Wensrsundusiedenuin danadvgegnaaded

q

L 6

fin9Uss I FUNUSNIUYEN 198 9 (X =4.33, S.D. =.87) A wfAsiiueglusydiv uniiga

CY ¥ a

sesaunAotod 4 Tasiuunowasndnislidusisia (X =4.11, SD. =1.19) fianuAndiuet
Tusgduunn dof 3 fimsduaamnaisnmivAatiu (X =3.99, SD. = 1.28) fanuAaiusglu
SEAUUN WAL ﬁﬁ%a%ﬁaaﬁ@mﬁa%ﬁ 1 foUnsarantinfidiuan (X = 3.51, S.D.=1.60)
fianuAavivegluszauin auaau

AuyAaIng (People) Inan1msan wudn (X =4.30, S.D. =0.87) IA1uAaLiuegly
spiunniign Wefinnsanfusedenuin danadegeaneded 1 Aatuilawanunsalunis
$osiin oamadliigz (X =4.78, SD. =.56) dmuAniuselusziuanniian sesasnfede
2 Aatuding Live finsnanefiuunuaduegraduiues (X = 4.48, S.D.=.73 ) TAufaiiu
ogluszdunniign o7l 3 fnnslidatulddisamuaziinisuanatedudfuurundy

a

(X = 4.11, S.D. = 1.03) fiAuAniuegluszdunin waslidwiteeanfededn 4
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fufduiusuumasssioidles naladreusiun uasuvd (X =3.81, S.D. =1.15) finnuAaiiy
agluseAuIn MUa1AU

PUNSEUIUNT (Process) TABAINgIU WU (X =4.31, S.D. = 0.83 ) HAUAALIIY
oglusziuaniian Wefinnsanlusedenuin fidnedegegaroded 3 $anilunuliing

Aanaaneniuauns (X 4.44, S.0.=.76) finuAnmivegluszauiiniign sesawndeded 1

v o

anussndilaaunaula (X = 4.34 S.D. =.83) Tanudniusglusziuuniian dof 4 suwuy

9

msaueudanlmininaeudsaluguuuuiu (X = 4.24, S.D.=.84) rudaivegluszau

wnilan uarAnadetesiiandodod 2 dundaiinismnuaisiiatsu (X =4.23, SD. = 87)
firnuAniuegluszdu 1nilan mudd

AIUANEaEN19n18010 (Physical Evidence) Tagaawsau wuin (X = 4.28,
S.D. = 1.05 ) inwAaiusglusziunndige Weionsandusedenui Tanadugeanie
sofl 4 AN MLAZAINSRNTRITEUUEs e sz uUl (X = 4.54, S.D. = .82 ) fianudaLiiy
aaﬂuizﬁumﬂﬁqm So9MARTeT 1 anrufisnnuaLnsaRusldranetomie (X = 4.38,
S.D. =.86) fimnuAnuiiuegluszauannitgn 4efl 2 AnunenvesdssuIBANAzAIN WY

'
o LY a [~

e gatlein dnacu duiu (X = 4.34, S.0. =1.04) feuAaivegluszdvuniian way

q

% = Y A

finedetosigndeden 3 dyy udunesidafinriudaauy awsedne (X =3.87,

S.D. =1.48) fianuAnivegluseiuuin mudiau
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Aaudt 5 MsedeszdaanudunusvadanUsineg vasladefinadenisidrvunsudse
Aatuinmavesngy wulwelstu Z lagaunisannasnwian (multiple regression)
mia%ﬁmmmmaaawn@mﬁamaauauﬁgm adasidlgundudssase delaun
HAASUIN (X1) 107 (X15) N1FIATINUIE (X36) NITARETUNITABIA (X17) YUABINT (Xyg)
NTTUIUNTT (X1o) BNWAENNNLAIN (Xp0) UIUMAGDUANNLBNINARDASNBUADULETA

'
a | o

Aaduinmaveengy wuwasdu Z lnensinsiziannssnyan(multiple regression)

9

[y Y

mudsuALddveulsivdiauns Tnedendmade Enter famseeluil

Fyadnuaililunsiiausdesya i

Y wnu msdeauladivuneuldsn@alunmaveangu wuiueisty Z

X1 WU WEnsuel (Product)

Xi5 WU 1A (Price)

X1 WU N13901%U (Place)

X7 1Y N5E9ESUNI5MA9 (Promotion)

Xig WU YAaINT (Privacy)

Xio WU NTEUIUNTT (Personalization)

Xpo HNU ANWUZNNAIAIN. (Physical Evidence

NETR VR Vet Vo P RN

X unuAnade

S.D. uny d’auﬁmwummgm (standard deviation )

o unu Teddun19ada (sienificance) fisedu .05

R unu ﬁﬂﬁmﬂizawéaﬁﬁuﬁuﬁswwqm (multiple correlation coefficient)

B unu AduUsyavisnisenass (regression coefficients)

SEB wnu mmmwamLﬂﬁaumﬁmigﬂuiuﬂW5wa1ﬂiai (standard error of the
estimation)

d  unu Aduuszansnisannesvesianeinsalluguazuuusasgu (standard
regression coefficients)

t WU ANEDANITHINLALUUT]
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[

n1sfnwaseildIfeldnisimseianneenvan(multiple regression)muddu

ANUEIAYoIRIUTNUIaNNT Tnedenldiwatia Enter dsiazidandiall

A a ¢ o aa ! v as a _a a ] 1Y)
M990 9 ﬂ']i'lLﬂiqgﬁmjLL‘UTV]NNamaﬂ']sLSU'WﬁJﬂ@‘ULai(ﬂﬂﬁUULﬂTmamaﬂﬂqu LAULUBDLIYU Z

model R R Adjuster Std. Durbin
Square R Error of -
Change Statistics
Square the Watson
Estimate
R F dft | df2 | Sig.F
Square | Change Change
Change

1 611 | 374 362 6.50352 | .374 33396 | 7 392 | .000 2.072

a. Predictors: (Constant), @N¥aeN19nN18AIN (X20), HAATu9 (X14), UAAINT
(X18), 1M15901MUNY (X16), AsZUIUNIS (X19), n1saasunIsnatn (X17), 5181 (X15)

a

b. Dependent Variable : asdadulawivumasuidsndaduininavusy
NN 1UIUBISTU Z *P < 0.05

2181519 9 WU ATuduRusseniniladudiulsraunisnaiaiia 7
Aun1sandule WsteeudinAatuinmaveengy wuluestu Z dauduiusiudiuwdsle

61 fnadonisinduladrnasudsafalunindvosngy wuwesty Z lnsesay 37

§iA1 p - Value 91.000 Hansindulsdasyninivageulifinaudunusiu
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M151991 10 M15199LAT18AANNLUSUSNvesUadudulsEauN1InITRann ( 7p) Au

nsandaulaivieeudTHRATLNMEYDINGY LAULUBLITY Z ANOVA

Model Sum of df Mean F Sig
Squares Squares
Regression | 9887.48 7 1412.497 33.796 .000
Residual 16579.961 391 42.296
Total 26467.437 400

a. Dependent Variable: n13findulaivunowdsnfalunvavengy luueistu
b. Predictors: (Constant), SNWENIMEATN (Xa0), NAASI (X,q), YABINT (Xyg),
ATEIESNNITAAIA (X;7), NTEUIUANT (Xye), NITALETUNNTAAN (X,7), 51A7 (X 5)

*5 < 0.05

31N9115°99 10 wudr nrssindulaivtneudsndaliun1naveingy WulLeLsty Z

o w

AuduUsdase (p = 000 ) sy slitadAIaRRTIszAU .05

A15197 11 Wan153LAs1E% Multiple Linear Regression Analysis a0 UAITUENAUSVDY
Jadgaudsyaunnanisnain (7P) nunissnaulainuumeudssdatuninavues

nNax Lauuelsdu Z

Unstandardized Standardized
Model Coefficients Coefficients t sig
B Std. Error Beta
1 (Constant) 22.981 3.068 7.490 .000
HARAN (X;4) 1.849 163 551 11.319 .000
31A1 (X15) -.182 147 -.084 -1.239 216
N3N 439 166 157 2.641 .009
(X6)
AREGANGER 149 133 069 1.120 264
n159879 (Xy7)
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A15797 11 Nan193LAT1¥9% Multiple Linear Regression Analysis 1A&@8UAIUFURUSVBY
Jadgdrulszaun1an1snain (7P) Aun1sindulanvuraudsndalun1navsd

naY LUt Z (f0)

Unstandardized Standardized
Model Coefficients Coefficients t sig
B Std. Error Beta
ynang (Xg) 392 172 113 2.287 .023
NITUIUNIT (Xyg) | -.301 164 -.093 -1.831 .068
ANWYULNIY -114 149 -.049 - 766 444
N18ATN (Xy0)
R'= .611 R?= .374 Durbin = Watson = 2.072 F = 33.796 sig = .000 *.05

a. Dependent Variable: M3sfindulawunsudinAatunivavengy wuluelstu Z
*5 < 0.05
199 11 wud Jadeiddvinadonisdnduladnuuneudindatunmaves
N uLelty Z Besdifuainannlinites fil Sieigsiiande nanswust (8 = 1.849
P-Value=.000) 7@4a931A8 N133AT1MU1Y (B = .439 P-Value=.009) LagAIUYAAINT
(B=.392 P-Value=.023) a8 aiitiudnAa sy .05
A1adf Durbin — Watson = 2:072 Feardanaralaiifiu 2.50 uansind1aau

= [d a [y = V1 ! Y a A o 1 v v ¢
AaaAGowdudassny Isagulainngudiwsdassmhulgluntsneaeulufinuduiug

eEA e RETaiY
A1 R = 611 wandliiudinguiudsdassdrsiulianuduiusiunisdnduladivy
ADUETHARTUNIMATRINGY WUWBLITY Z FallAvunruduius = .608

A1 R? = 374 wandbiiudnnquiiuysdassdsduaiusassuienisinduladivy

a

AowdsnAatun1navengy ety Z lesesay 37.00

'
1 I

A1 F = 33.796 Fliiuinnisannsenyamuiidndiuiiodurenisildsuwdanis
dndulaivuneudsnfaluinmavengy wuwesdu Z lnuinnindndiuiesuislane

33.796 71N

v 6

U . oA ] 4 % a [
A1 sig .000 LEAIINUAIUYTLAUNINITAAINDYNUBDY 1 M UAIMUFAUNUSAY

Y

andulavunowdsnAatuinivivenay ulweltu Z
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M1 B wansismnsiinarduusyanivesnguiuusdasiliosusnsasunlases
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