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54151323: MAJOR: VISUAL COMMUNICATION DESIGN

KEY WORD: VISUAL COMMUNICATION DESIGN / PRODUCT PERSONALITY / SOCIAL MEDIA
APINAN INNUPAT: VISUAL COMMUNICATION DESIGN FOR PRODUCT PERSONALITY

REPRESENT IN SOCIAL MEDIA. THESIS ADVISORS: ASSOC. PROF. CHAIYANAN CHAUMNGAM, AND

THANATORN JIARAKUN, Ph.D., 133 pp.

The objectives of this research are to analyze the influence of visual
communication design towards the understanding of brand personality and to develop
visual strategies and solutions for better communication of brand personality in social
media. Methodologies of this research are collecting case studies of visual communication
design from Modemform furniture in order to design a data collection process for
interviews of both experts and end-users, as well as to use the analysis given from
satisfaction measurement tools from the theory of J.L. Aaker in 1997.

The key findings of this research are as follows: Q

1. Brand personality of Modernform furniture in social media is perceived as the
one with full capability, credibility, and luxurious style. The next attributes are pleasure
and modern.

2. The way we use colors, illustrations, texture, mood and tone, harmony of
graphic elements is essential in visual communication design which affects the perception
of brand personality in social media.

3. In order to create visual communication design, emphasizes are placed on
not only using cool colors, but also considering a balance and harmony of graphic

elements, texture, and mood and tone. The tonality will be a bright tone with illustrations

in pictures.
Department of Visual CommWﬁgn Graduate School, Silpakorn University
w
Student's signature ........... @' AT . Academic Year 2015
D B B B — . [
Thesis Advisors' signature 1. ice s rd . 2. T"j"’\"‘vl‘“\/‘ .....
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The role of typographic experimenta
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paNUUULaIUAaU
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195us Tudlvauluauganaudseus diail

Program Conceptual Case study Preliminary

Analysis :> Design |:> :> Design
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AINN 47 GUU’JUﬂﬁVl’N’mFLumSaE)ﬂLL‘U‘U‘LJL‘VIﬂﬁa‘U
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A (Visual Language) @a.umadeniinnin
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5. nelMAnANUARASI9ESTA

6. YbmuiuAnnSUasuLYaINgRNTINIIMIIAIUNSNSEILaYAUAR
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NANYARNAN AlLade e

1. nguyainAMLUUSela (Sincerity)

1.1 WuUFafU (Down-to-earth) 2.00 oy

1.2 Wuudednd (Honest) 3.00 Uunang
1.3 wuuiianunen Juselewd (Wholesome) 3.38 Uunang
1.4 LUU3UE (Cheerful) 3.00 U1unang

2. yAdnamkuUAuA (Excitement)

2.1 LUUiAMUNaIMeyimIY (Daring) 2.75 Yunang
2.2 LLUUﬁﬂ’JWiJiJ:ﬂﬁu (Spirited) 3.25 Uunang
2.3 WUUBINAUAUINIT (Imaginative) 3.25 Uunang
2.4 wuuviuade (Up-to-date) 3.25 Uunang

3. YAANWHUURIAY A5 (Competence)

3.1 WUUUiEede (Reliable) 3.88 110
3.2 dnwalziiuuaain (ntelligent) 3.38 Yaunang
3.3 wuuUsEaUANE@sa (Successful) 325 Yunae

4. YAANNNLUUNEnTT (Sophistication)

4.1 dnwadghuuiseau (Upper-class) 3:50 11N

4.2 wuudliaus (Charming) 2.87 Uunang

5. UANAMKUUTATIVINGY (Ruggedness)

5.1 WUUTOUFINNAILA (Outdoorsy) 2.25 1oy

5.2 Laganwazlhuundaunss (Tough) 2.75 og

1NN 3 WU Glermgiunsnaindinlugiinnuiuinnguyadnnmuu gl
mnuanga dnvazuuindetio uanseenluszdiuann Anduriade 3.88 nguyARNAMLUY
wgns1 dnwazuvuiiszdu  uanseenluseduinn Andueieds 3.50 nguyadnaimuuud
ALAINNTD FNUULLUURAN KaTNFUUARNAINKUUITIR Snwazkuuiinuany Juselevi
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1.1 WuUFafU (Down-to-earth) 1.75 oy
1.2 Wuudednd (Honest) 3.50 11N
1.3 wuuiianunen Juselewd (Wholesome) 3.50 el
1.4 LUU3UE (Cheerful) 2:37 1oy

2. yAdnamkuUAuA (Excitement)

2.1 LUUHAMUNaIMIeYImMIY (Daring) 2.62 Yunang
2.2 LLUUﬁﬂ’JWiJiJ:ﬂﬁu (Spirited) 3.37 Uunang
2.3 WUUBINAUAUINIT (Imaginative) L4l Uunang
2.4 wuuviuade (Up-to-date) 3.87 17N

3. YAANWHUURIAY A5 (Competence)

3.1 WUUUiEede (Reliable) 3.62 110
3.2 dnwalziiuuaain (ntelligent) 3.37 Yaunang
3.3 wuuUsEaUANE@sa (Successful) 375 110

4. YAANNNLUUNEnTT (Sophistication)

4.1 dnwadghuuiseau (Upper-class) 3.12 Uunang

4.2 wuudliaus (Charming) 2.87 Uunang

5. UASNAMKUUTATINEY (Ruggedness)

5.1 WUUTOUFINNAILA (Outdoorsy) 2.12 1oy

5.2 LardnuwazLUULTangs (Tough) 3.25 Junang

NENT197 4 WU GlsIrgiunisesniuudngfianuiuituadnamiuun
Audu  dnvazuuuiivade wansesnluszduuin AnduAnade 3.87  yadnainuuudd
AINEINNTD  anvazuuuUsTaUANdNSY wanseantuszauin  AnluAade 3.75 ngu
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1. nguyainAMLUUSela (Sincerity)

1.1 wuuUfnfAU (Down-to-earth) Rl oy

1.2 Wuudednd (Honest) 314 Uunang
1.3 wuuiianunen Juselewd (Wholesome) 3.47 Uunang
1.4 LUU3UE (Cheerful) 2.80 J1unang

2. yAdnamkuUAuA (Excitement)

2.1 LUUHAMUNaIMIeYImMIY (Daring) 2.77 Yunang
2.2 LLUUﬁﬂ’JWiJiJ:ﬂﬁu (Spirited) 3.35 Uunang
2.3 WUUBNAUAUINIT (Imaginative) iy Uunang
2.4 wuuviuade (Up-to-date) 3.63 17N

3. YAANWHUURIAY A5 (Competence)

3.1 WUUUiEede (Reliable) 3.84 110
3.2 dnwalziiuuaain (ntelligent) 3.22 Yaunang
3.3 wuuUsEaUANE@sa (Successful) 350 110

4. YAANNNLUUNEnTT (Sophistication)

4.1 dnwadghuuiseau (Upper-class) 3.84 11N

4.2 wuudliaus (Charming) 3.45 Uunang

5. UASNAMKUUTATINEY (Ruggedness)

5.1 WUUTOUFINNAILA (Outdoorsy) 2.47 1oy

5.2 Laganwazluundaunse (Tough) 3.34 Uunang
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2.1 wuulianunaungyianae (Daring) Uaunang Uunang Uunang
2.2 quimmg'aﬁu (Spirited) Urunans Uunans Urunans
2.3 LWUUBAUAUINTT (Imaginative) J1Unag U1unang Yunang
2.4 wuuvivade (Up-to-date) Yh Yunan 1N
. UAANAMWUUEIAMLEENSE (Competence)

3.1 wuuete (Reliable) 11N 1N 11N
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29AUITNRUMSIUlavUAaY Anladey SYAU
1. fonus (Letterform) 4.00 170
2.4 (Color) 4.00 N
3. anUsenau (Wustration) 3.63 11N
4. fumakasfiing (Proportion and Space) 3.13 U1unang
5. flufuazlasdvienunaundu (Tone and Texture) 3.75 1A
6. IURNMNNIDULUAIN (Imagery) 2.88 Urunans
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1. $18nws (Letterform) 4.38 1N
2. & (Color) 4.38 110
3. nUsgnau (Wustration) 3.75 11N
4. fumisuagiiing (Proportion and Space) 3.75 1N
5. fuRouarlasidvienunaunau (Tone and Texture) 3.50 1A
6. IuanInvInulunn (Imagery) 3.50 1A
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aa
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29AUTENBUMIAULAYURAAY ARAY SYAU
5. NuRaLlAIErIaMINUNaNNaY (Tone and Texture) 377 110
6. IuaNINTIDNIUNN (Imagery) 3.51 11N
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